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Executive Summary

} In the AM peak period, the majority of ferry customers (61%) use routes that 

are destined for Lower Manhattan.  Midtown has 38% of the AM peak 

period ridership. 

} There are a wide range of methods to reach the NJ ferry terminals in the 

AM peak period. 
Ɓ Monmouth County: 90% of the customers drive and park; 

Ɓ Hoboken/Jersey City area: a combination of walking (31%) and transit modes (43%) with 

some auto (19%) are used;  

Ɓ Northern areas: (Hoboken North through Edgewater, including Weehawken): show a mix of 

walk (43%), NY Waterway and NJT bus (20%), and drive and park (27%). 

Ɓ Hoboken terminal in particular has a significant percentage of NJT commuter rail access 

(65%).  

} On the Manhattan side in the AM peak period, there is a large difference in 

how people reach their final destination. Over 85% of Lower Manhattan 

riders walk to their final destinations. By contrast, over 70% of Midtown ferry 

riders take NY Waterway buses.  
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Executive Summary (continued)

} The majority (91%) of customers travelling in the AM peak period do so for work 

purposes. Almost all inbound travel (98%) and a large percentage (92%) of outbound 

travel was for work. Even during the off peak period, about 78% of outbound travel 

was for work purposes. 

} Just over 60% of customers used ferry services 5 or more days a week and about 

43% of all customers purchased a Monthly or 40+ trip ticket.

} Customers have been using the ferry service for an average of approximately 4 

years. Customers from Monmouth County have been using the service for over 5 

years.

} Almost nine in ten (87%) customers used the ferry service for their return trip. Among 

those who did not use the ferry for their return trip, 46% used PATH and 31% used 

NJ TRANSIT bus.

} There were about 428 customers who took ferry to Manhattan in the morning, and 

took NJT Bus for their return trip. Among the 428 customers, the top bus routes used 

were Route 126 (42%) and Route 158 (34%). The majority of the Bus Route 126 

customers using the ferry (86%) travelled between Hoboken 14th St and West 39th 

St.
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Executive Summary (continued)

} Average ferry service satisfaction score is 7.8 on a 0-10 scale, with Seastreak having 

the highest satisfaction score (8.6). Eight in 10 ferry riders (81%) would recommend 

ferry service to a friend or relatives.

} The average household income for ferry customers is close to $200,000. 

} The average perceived door to door travel time is about an hour for ferry customers. 

However, except for the long haul routes, on-board ferry time is mostly less than 15 

minutes. On average, ferry customers spent about 70% of their travel time either 

getting from their origin to the ferry or getting from the ferry to their final destinations. 

This indicates that most ferry riders are very dependent on intermodal connections as 

part of their total trip.

} A total of 2,982 comments were received from ferry customers. Customers provided 

comments on many aspects of ferry services. Topics of comments include: pricing, 

vessels, on-time performance, frequencies of ferry services, NY Waterway buses, 

and coordination with other modes. 
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Research Background: Ferry Surveys

} A weekday survey of Trans-Hudson ferries operated by NY 

Waterway, BillyBey and Seastreak was conducted in August 2013

üThis represents 17 ferry services operating between eleven New 

Jersey terminals and four Manhattan terminals   

} The study was a joint effort between NJ TRANSIT (NJT) and the 

North Jersey Transportation Planning Authority (NJTPA) 

} This  study  represents the most complete survey and analysis of all 

Trans-Hudson ferry services in over 15 years

üThe last full ferry survey was conducted by Port Authority in 1998
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Research Background: Bus-Ferry Travel Option

ÁThe New York Interstate Bus market had the lowest Overall Customer Satisfaction 

score among all sixteen markets in the June 2012 study

ÁUpon analysis of the Interstate Bus market  Customer Satisfaction data, it was found 

that commuting through the Port Authority Bus Terminal (PABT) during the PM Peak 

was the biggest issue

ÁNJ TRANSIT partnered with NY Waterway to provide a Bus-Ferry Travel Option as 

one method to help relieve congestion in the evening at the PABT

ÁCustomers are given the option to ride a NJT Bus to the PABT on routes #156R, 158, and 

159R on weekday mornings, and return home via the NY Waterway system for their PM 

commute (between 4 and 8pm)

ÁNY Waterway system includes a bus from midtown NYC to NY Waterway pier and a 

connecting bus from Port Imperial terminal to regular NJT bus stop. 

ÁThe Bus-Ferry Combo ticket costs only two dollars more than the combined cost of a round 

trip bus ticket to PABT and a MTA bus or subway ride per day

ÁThe program was launched in June 2013 when NJ TRANSIT customers were allowed to use 

NY Waterway system for their PM commute at no additional cost

ÁTen trip Bus-Ferry Combo tickets were available starting in July and Monthly Bus-Ferry Combo 

tickets were available starting in September 2013
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Research Objectives

} Collect information on the travel patterns, demographics and 

customer perceptions of ferry riders to obtain a baseline of ferry 

customer markets and customer characteristics

} Obtain ferry ridership data to update and calibrate NJ TRANSIT and 

NJTPA regional ridership forecasting models to improve analysis of 

Trans-Hudson market

} Develop ferry ridership data to assist with planning of intermodal 

projects and assist in the development of services that can utilize 

ferry capacity and services to help Trans-Hudson commuting and 

recreational travel

} Identify benefits and barriers of the NJT/NY Waterway Bus-Ferry 

Combo Ticket on Bus Routes: 156R, 158 and 159R
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Research Methodology
Å For this research, a census was conducted in which paper surveys were distributed to ferry 

customers, 18 years or older, on piers and ferries.

ᵄ Surveys are self-administered and two versions were used:

o The standard version was distributed to most routes and included questions on origin/destination, ferry use, and 

demographics.

o A longer version was handed out on the NY Waterway Port Imperial/Weehawken routes and included additional 

questions on the Bus-Ferry Combo Ticket option.

ᵄ Customers had several options to respond to the survey:

o Hand back completed surveys to survey agents, 

o Mail in the survey using postage paid envelopes, or

o Complete the survey online.

ᵄ All survey materials (paper or online) were in English.

Å In addition to distributing and collecting the surveys, ridership counts were collected by survey 

agents.
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Research Methodology (continued)
Å This research was conducted during weekdays from August 7 to August 21, 2013 between the 

hours of 6am and 3pm (8pm on selected routes).

Å Entry to win one of five $100 Visa gift cards was offered as an incentive for participating.

Å Unless otherwise specified, +/- 7% differences between subgroups and the total are highlighted to 

point out trends or key differences. 
Å +/- 7% does not indicate a statistical significant difference, it denotes a numeric (directional) difference for each individual route vs. 

the total sample. +/- 7% was used because it illustrates directional differences without calling attention to minor differences.

Å Since this was a self-administered paper survey, there are questions that some respondents 

chose not to respond to. For these questions, answers are based on those who responded. No 

attempt was made to impute answers for non-responses.

Å Average household incomes & ages in this report have been calculated by identifying 

midpoints of categories (Q25 & Q21) and taking averages. 
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Ridership Counts, Response Counts, And Weights

Å According to the ridership counts collected, there is a total of 13,306 AM Peak and Midday 

customers.

Å A 45% response rate was achieved, with 5,923 AM Peak and Midday customers 

responding to the survey.

ᵄ Several steps were made to clean the final dataset. Data cleaning procedures are in the appendix.

Å The data was weighted according to NJ Transit protocol.

ᵄ Weights were calculated by dividing ridership counts by the number of responses for each route, 

specifically by direction and time period.

o AM Peak Inbound ïFerries arriving in New York between 6:00 AM and 9:59 AM

o Midday Inbound ïFerries arriving in New York between 10:00 AM and around 3:00 PM

o AM Peak Outbound ïFerries departing New York between 6:00 AM and 9:59 AM

o Midday Outbound ïFerries departing New York between 10:00 AM and around 3:00 PM

ᵄ The final dataset reflects the weighted responses.

Å For detailed ridership counts, response counts, and weights for each route by direction 

and by timeframe, please see the appendix.
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Routes Surveyed

Å The majority of ferry routes were surveyed from 6:00 AM to around 3:00 PM and the 

analysis for this report will be focused on the ridership and responses collected 

during this timeframe.

ÅHowever, a few routes were surveyed during the evening hoursé

ᵄ NY Waterway Port Imperial routes to/from Manhattan terminals were surveyed during 

evening hours in order to collect responses from Bus-Ferry Combo ticket users.

ᵄ Seastreak customers were surveyed during evening hours to increase cooperation/ 

responses since survey agents were not allowed onto the Seastreak ferries.

Å Bus-Ferry Combo Ticket and Evening customers are reported separately.

Å NOTE: BillyBeyôsferry service is operated by NY Waterway and BillyBeyôsvessels 

are branded with the NY Waterway logo.

Operator Route Day Approx. Timeframe

NY Waterway Port Imperial/Weehawken <-> Manhattan Pier 11/Wall St. Wednesday, August 7, 2013 6:00 AM - 8:00 PM
NY Waterway Port Imperial/Weehawken <-> Manhattan WFC Wednesday, August 7, 2013 6:00 AM - 8:00 PM
NY Waterway Hoboken/14th St. <-> Manhattan WFC Wednesday, August 7, 2013 6:00 AM - 8:00 PM
NY Waterway Port Imperial/Weehawken <-> Midtown/W 39th St. Thursday, August 8, 2013 6:00 AM - 8:00 PM
NY Waterway Lincoln Harbor <-> Midtown/W 39th St. Tuesday, August 13, 2013 6:00 AM - 3:00 PM
NY Waterway Hoboken/14th St. <-> Midtown/W 39th St. Tuesday, August 13, 2013 6:00 AM - 3:00 PM
NY Waterway Edgewater <-> Midtown/W 39th St. Tuesday, August 13, 2013 6:00 AM - 3:00 PM
BillyBey Hoboken/NJ Transit Terminal <-> Manhattan Pier 11/Wall St. Wednesday, August 14, 2013 6:00 AM - 3:00 PM
BillyBey Hoboken/NJ Transit Terminal <-> Manhattan WFC Wednesday, August 14, 2013 6:00 AM - 3:00 PM
BillyBey Paulus Hook <-> Midtown/W 39th St. Thursday, August 15, 2013 6:00 AM - 3:00 PM
BillyBey Paulus Hook <-> Manhattan WFC Thursday, August 15, 2013 6:00 AM - 3:00 PM
BillyBey Paulus Hook <-> Manhattan Pier 11/Wall St. Thursday, August 15, 2013 6:00 AM - 3:00 PM
BillyBey Liberty Harbor <-> Manhattan Pier 11/Wall St. Thursday, August 15, 2013 6:00 AM - 3:00 PM
BillyBey Port Liberte <-> Manhattan Pier 11/Wall St. Thursday, August 15, 2013 6:00 AM - 3:00 PM
NY Waterway Belford/Harbor Way <-> Manhattan (W 39th St., WFC, Pier 11) & Paulus Hook Tuesday, August 20, 2013 6:00 AM - 3:00 PM
Seastreak Conner's Highlands/Atlantic Highlands <-> Manhattan Pier 11/Wall St. Wednesday, August 21, 2013 6:00 AM - 8:00 PM
Seastreak Conner's Highlands/Atlantic Highlands <-> Manhattan East 35th St. Wednesday, August 21, 2013 6:00 AM - 8:00 PM
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Map of Commuter Ferry Routes Surveyed

ü 3 Ferry Operators

ü 17 Ferry Routes

ü 13,306 Customers 
(AM Peak & Midday)

Inset shows routes running 

between NYC and Monmouth 

County
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Operator NJ Terminal NY Terminal

AM Peak 

Inbound

AM Peak 

Outbound

Midday

Inbound & 

Outbound

Total (AM & 

Midday)

NY Waterway

Edgewater W. 39th St. 318 1 13 332

Port Imperial W. 39th St. 1,646 45 699 2,390

Port Imperial WFC 203 0 8 211

Port Imperial Pier 11 382 7 28 417

Lincoln Harbor W. 39th St. 82 492 146 720

Hoboken 14th St W. 39th St. 860 14 169 1,043

Hoboken 14th St WFC 218 1 5 224

Belford

WFC/Pier 

11/Paulus Hook 893 0 43 936

BillyBey

Hoboken NJT WFC 784 21 127 932

Hoboken NJT Pier 11 1,204 10 133 1,347

Paulus Hook W. 39th St. 260 95 0 355

Paulus Hook WFC 553 226 689 1,468

Paulus Hook Pier 11 386 143 248 777

Liberty Harbor Pier 11 297 0 0 297

Port Liberte Pier 11 147 5 11 163

Seastreak Atlantic Highlands Pier 11 923 41 76 1,040

Atlantic Highlands E 34th St 477 43 134 654

Total 9,633 1,144 2,529 13,306

Weekday Ferry Ridership by Route
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Overview Of Ferry Services (of AM Peak/Midday Customers)

Å Just under half (47%) of all AM Peak or Midday customers traveling inbound or outbound are on NY 

Waterway routes, 40% are on BillyBey routes, and 13% are on Seastreak routes.

Å Of the AM Peak or Midday customers traveling inbound,  59% travel downtown to World Financial 

Center or Pier11 and 41% travel to Midtown Manhattan, getting off at either W 39th St. or E 35th St.

Å Most (72%) customers travel inbound during AM Peak hours (note that this is only of people traveling 

in AM Peak and Midday hours).

Å Overall ferry service satisfaction is highest for Seastreak (8.6*), while NY Waterway (7.6) and 

BillyBey (7.7) are on par with each other.

Å Customers are also more likely to recommend Seastreak over the other Ferry service providers, 

though not by much.

Just under 9 in 10 customers (86%) are Very or Somewhat Likely to recommend the Seastreak service to a 

friend or relative compared to 79% for NY Waterway and 81% for BillyBey.

Å Between ferry services, there are a few key demographic customer differences...

While NY Waterway is evenly split on gender, BillyBey and Seastreak skew male.

Seastreak customers tend to be older, are more likely to be white, and have a higher household income than 

NY Waterway or BillyBey customers. Note that Seastreak servers the longer Monmouth County to Manhattan 

market, and thus has higher fares than the other services. NY Waterway Belford service (serving a similar 

market) has similar demographics to Seastreak.

Overall Findings

*Average score on a 0-10 scale where ñ0ò is ñNot Acceptableò and ñ10ò is ñExcellentò
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O & D Terminals And Access & Egress Modes (of AM Peak/Midday Customers)

Å The origin ferry terminals that have the most traffic running through them during the 

AM/Midday hours are Port Imperial and Hoboken/NJT.

Å The destination ferry terminals that receive the most traffic are Pier 11 and West 39th 

Street, followed by WFC.

Å The top access mode used to get to the origin ferry terminals on the NJ side are 

Auto/Drive & Park and Walking.

Overall, NJT provides transportation to 14% of all AM Peak/Midday customers to their origin 

terminal, mostly via Rail to the Hoboken/NJT Terminal.

Å Since most ferry customers travel inbound to NY, itôs not surprising that 62% walk to their 

final destination. 

Å Of the remaining 38%, 23% utilize the NY Waterway buses to get to their final 

destination with the remaining 14% NYC subway, Taxis, NYC buses, bicycles, and 

other auto related transport.

Overall Findings (Continued)
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Overall Ferry Service Impressions & Ferry Use

Å Most customers are very satisfied and loyal to the ferry service.

The average score for the overall satisfaction with the ferry service is 7.8 (average score on a 0-10 scale) among 

all AM/Midday customers.

Overall, around eight in ten (81%) are likely to recommend their ferry service. 

On average, customers have been using their particular ferry route for 4.4 years. 

Most (82%) take the ferry because ñitôs the best choice for themò.

Almost nine in ten (87%) used a ferry round trip, with 84% using the same ferry service. 

o Among those who did not use the ferry roundtrip, just under half (46%) used the PATH and around a third (31%) 

used a NJ Transit Bus.

Just over four in ten (43%) use a Monthly or 40+ trip ticket, followed by 33% using a ten-trip ticket and 15% using 

a One-Way Regular ticket. While Senior Tickets are offered for all of these routes, only about 1% of AM/Midday 

customers report purchasing it.

Å Ferry customers are mainly commuting for work.

The vast majority (91%) took the ferry for work and about six in ten (59%) travel the ferry route 5 days a week.

Just over half (55%) use commuter tax benefits through their employer and receive $156 on average every 

month.

Å The average door-to-door travel time is about 60 minutes. 

Å 86% of AM Peak/Midday customers travel inbound with the remaining 14% traveling outbound.

The AM outbound customers can mostly be attributed to those reverse commuters traveling to Paulus Hook 

(Goldman Sachs New Jersey offices) and Lincoln Harbor (UBS New Jersey office).

Overall Findings (Continued)



1919

Bus-Ferry Customers*

Å NJ TRANSIT and NY Waterway partnered to provide an alternative to customers, so that they 

could ride NJT Bus to the PABT on routes #156R, 158, and 159R on weekday mornings and 

return home via the NY Waterway system for their PM commute (between 4 and 8pm).

Å The intent was to shift some PM peak period bus riders to ferry due to PABT congestion

Å Of the 143 Bus-Ferry customers, 37 provided responses to this survey giving us a 26% 

response rate.

Å Even though the Bus-Ferry Combo saved time on their commute for most (65%), under half 

(42%) would purchase the monthly combo ticket. Encouragingly though, an additional 51% 

would be interested in continuing to purchase the 10-Trip Ticket Combo.

Å Around half of the Bus-Ferry Combo Customers (48%) found out about this option through a 

promotional brochure, followed by word of mouth (34%) and a flyer at the PABT (27%).

Overall Findings (Continued)

* For detailed Bus-Ferry Travel Option information, please refer to the section of Bus-

Ferry Customers in Detailed Findings
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DETAILED FINDINGS
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Overview Of Ferry Services & Routes
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Q1. At what Ferry terminal did you board this particular Ferry?

Q2. What was the scheduled departure time for this particular Ferry?

Q6. At what terminal will you get off this particular Ferry?

Timeframe & Direction
Total AM Peak/Midday: 13,306

Just under half (47%) of AM or Midday ferry customers are traveling on NY Waterway routes, 40% 

travel on BillyBey routes, and 13% travel on Seastreak routes.

Most (72%) AM Peak/Midday customers travel inbound during AM Peak hours.

Ferry Service
Total AM Peak/Midday: 13,306

AM Peak 
Inbound

72%

AM Peak 
Outbound

9%
Midday 

Outbound
4%

Midday 
Inbound

15%

87% Inbound 13% Outbound

NY 
Waterway

47%

BillyBey
40%

Seastreak
13%

(9633)

(1953)

(6273)

(5339)

(1694)
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7.8 80%

8.5 89%

6.8 76%

8.2 82%

8.6 87%

7.9 83%

7.7 79%

7.9 79%

6.5 67%

8.6 84%

7.1 78%

7.9 84%

7.4 86%

7.2 79%

6.5 80%

7.3 80%

8.0 86%

7.8 81%

18%

11%

10%

8%

8%

7%

7%

6%

5%

5%

3%

3%

2%

2%

2%

2%

1%

Port Imperial ź 39th

Paulus Hook ź WFC

Hoboken NJT ź Pier 11

Hoboken 14th ź 39th

Atl. Highlands ź Pier 11

Belford ź NYC

Hoboken NJT ź WFC

Paulus Hook ź Pier 11

Lincoln Harbor ź 39th

Atl. Highlands ź 35th

Port Imperial ź Pier 11

Paulus Hook ź 39th

Edgewater ź 39th

Hoboken 14th ź WFC

Port Imperial ź WFC

Liberty Harbor ź Pier 11

Port Liberte ź Pier 11

4%

22%
31% 26%

10% 6%

18-24
years

25-34
years

35-44
years

45-54
years

55-61
years

62 or
over

Overview Of Ferry Service
All AM Peak/Midday Inbound & Outbound Customers

Avg. Overall 

Satisfaction
(0-10 pt. scale)

Likely To 

Recommend
(Very/Somewhat)

Male
54%

Female
46%

Route Ridership
Base: Total (13,306)

(2390)

(1043)

(936)

(720)

(4
1
7
)

(3
3
2
)

(2
2
4
)

(2
1
1
)

NY 
Waterway

47%

BillyBey
40%

Seastreak
13%

(6273)

(5339)

(1694)

Median: 

35-44 Years

Average: 

43 Years

75%

12%
3% 2%

White Asian or
Pacific

Islander

Black Other

19% 18% 15% 12%

36%

<$100K $100K-
$149K

$150K-
$199K

$200K-
$249K

$250K+

AM Peak/Midday Ridership
Base: Total (13,306)

Customer Demographics
Based On Those Who Provided Answer

Household Income

Race

Median: $150K - $200K

Average:  $197K

Gender

Age

Avg. Overall 

Satisfaction
(0-10 pt. scale)

Likely To 

Recommend
(Very/Somewhat)

(1468)

(1347)

(1040)

(932)

(777)

(654)

(3
5
5
)

(2
9
7
)

(1
6
3
)

8%

Hispanic

Ethnicity
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10%

Hispanic

4%

24%
33%

23%
10% 6%

18-24
years

25-34
years

35-44
years

45-54
years

55-61
years

62 or
over

NY Waterway
All AM Peak/Midday Inbound & Outbound Customers

Avg. Overall 

Satisfaction
(0-10 pt. scale)

Likely To 

Recommend
(Very/Somewhat)

Male
49%

Female
51%

Route Ridership
Base: NY Waterway (6,273)

38%

17%

15%

11%

7%

5%

4%

3%

Port Imperial ź 39th

Hoboken 14th ź 39th

Belford ź NYC

Lincoln Harbor ź 39th

Port Imperial ź Pier 11

Edgewater ź 39th

Hoboken 14th ź WFC

Port Imperial ź WFC

(2390)

(1043)

(936)

(720)

(4
1

7
)

(3
3

2
)

(2
2
4
)

(2
1
1
)

NY 
Waterway

47%

BillyBey
40%

Seastreak
13%

(6273)

(5339)

(1694)

Median: 

35-44 Years

Average: 

42.1 Years

71%

13%
3% 3%

White Asian or
Pacific

Islander

Black Other

22% 19% 15% 12%

32%

<$100K $100K-
$149K

$150K-
$199K

$200K-
$249K

$250K+

AM Peak/Midday Ridership
Base: Total (13,306)

Customer Demographics
Based On Those Who Provided Answer

Household Income

Race

7.8 80%

8.2 82%

7.9 83%

6.5 67%

7.1 78%

7.4 86%

7.2 79%

6.5 80%

Median: $150K - $200K

Average:  $188K

Gender

Age

Avg. Overall 

Satisfaction
(0-10 pt. scale)

Likely To 

Recommend
(Very/Somewhat)

7.6 79%

Ethnicity
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4%

24%
31% 26%

9% 6%

18-24
years

25-34
years

35-44
years

45-54
years

55-61
years

62 or
over

Gender

Avg. Overall 

Satisfaction
(0-10 pt. scale)

Likely To 

Recommend
(Very/Somewhat)

Male
59%

Female
41%

Route Ridership
Base: BillyBey (5,339)

27%

25%

17%

15%

7%

6%

3%

Paulus Hook ź WFC

Hoboken NJT ź Pier 11

Hoboken NJT ź WFC

Paulus Hook ź Pier 11

Paulus Hook ź 39th

Liberty Harbor ź Pier 11

Port Liberte ź Pier 11

(1468)

(1347)

(932)

(777)

(3
5
5
)

(2
9
7
)

(1
6
3
)

72%

13%
5% 3%

White Asian or
Pacific

Islander

Black Other

16% 18% 15% 12%

38%

<$100K $100K-
$149K

$150K-
$199K

$200K-
$249K

$250K+

AM Peak/Midday Ridership
Base: Total (13,306)

Customer Demographics
Based On Those Who Provided Answer

Household Income

Race
8.5 89%

6.8 76%

7.7 79%

7.9 79%

7.9 84%

7.3 80%

8.0 86%

Median: $200K - $250K

Average:  $203K

Age

NY 
Waterway

47%

BillyBey
40%

Seastreak
13%

(6273)

(5339)

(1694)

BillyBey
All AM Peak/Midday Inbound & Outbound Customers

Median: 

35-44 Years

Average: 

42.3 Years

Avg. Overall 

Satisfaction
(0-10 pt. scale)

Likely To 

Recommend
(Very/Somewhat)

7.7 81%

7%

Hispanic

Ethnicity
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1%
10%

28%
35%

14% 12%

18-24
years

25-34
years

35-44
years

45-54
years

55-61
years

62 or
over

61%

39%

Atl. Highlands 
ź Pier 11

Atl. Highlands 
ź 35th

Avg. Overall 

Satisfaction
(0-10 pt. scale)

Likely To 

Recommend
(Very/Somewhat)

Male
58%

Female
42%

Route Ridership
Base: Seastreak (1,694)

NY 
Waterway

47%

BillyBey
40%

Seastreak
13%

(6273)

(5339)

(1694)

94%

1% >1% >1%

White Asian or
Pacific

Islander

Black Other

16% 14% 16% 11%

43%

<$100K $100K-
$149K

$150K-
$199K

$200K-
$249K

$250K+

AM Peak/Midday Ridership
Base: Total (13,306)

Customer Demographics
Based On Those Who Provided Answer

Household Income

Race

8.6 87%

8.6 84%
Median: $200K - $250K

Average:  $211K

Gender

Age

(1040)

(654)

Seastreak
All AM Peak/Midday Inbound & Outbound Customers

Median: 

45-54 Years

Average: 

48.2 Years

Avg. Overall 

Satisfaction
(0-10 pt. scale)

Likely To 

Recommend
(Very/Somewhat)

8.6 86%

4%

Hispanic

Ethnicity



2727

Port 

Imperial to 

Pier 11

Port 

Imperial to 

WFC

Hobo 14th 

to WFC*

Ridership 382 203 218

Responses 312 134 125

Gender

Male 57% 52% 54%

Female 43% 48% 46%

Age (Avg) 42.9 39.6 36.7

Race (Top 2)/Ethnicity

White 69% 62% 91%

Asian/Pacific Islander 22% 30% 8%

Hispanic 11% 12% 2%

Household Income (Avg) $ 194K $ 203K $ 219K

Overall Cust. Sat (Avg) 7.1 6.4 7.1

Access Mode
Drive & 

Park (51%)

Drive & 

Park (46%)

Walk 

(100%)

Egress Mode
Walk 

(95%)

Walk 

(97%)

Walk 

(93%)

Port Imperial, Hoboken 14th St. to WFC, Pier 11

NY Waterway - AM Peak Inbound Customers (Wed 8/7)

WFC

Hoboken 
14th St.

Port Imperial 
Weehawken

Pier 11
NOTE: According to NY Waterway, the 149 capacity boats  have a max capacity of 299 when the top level is open.

NY Terminals

NJ Terminals

# of boats 

operating

Directions of 

service

7 Min

NOTE: *Only includes travelers who embarked at Hoboken.
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Port Imperial 
Weehawken

West 39th St.

Port Imperial to 39th St.

NY Waterway - AM Peak Inbound (Thurs 8/8)

Port Imperial 

to 39th St.

Ridership 1646

Responses 958

Gender

Male 42%

Female 58%

Age (Avg) 42.5

Race (Top 2)/Ethnicity

White 71%

Asian/Pacific Islander 20%

Hispanic 14%

Household Income (Avg) $ 179K

Overall Cust. Sat (Avg) 7.6

Access Mode
Drive & Park 

(39%)

Egress Mode
NY Waterway 

Bus (82%)

NOTE: According to NY Waterway, the 149 capacity boats  have a max capacity of 299 when the top level is open.

NY Terminals

NJ Terminals

# of boats 

operating

Directions of 

service
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Lincoln 

Harbor to 

39th St.

Hobo 14th to 

39th St.

Edge-water 

to 39th St.

Ridership 82 860 318

Responses 38 296 205

Gender

Male 43% 45% 46%

Female 57% 55% 54%

Age (Avg) 42.3 39.1 42.0

Race (Top 2)/Ethnicity

White 78% 90% 66%

Asian/Pacific Islander 19% 6% 29%

Hispanic 11% 7% 7%

Household Income (Avg) $ 197K $ 228K $ 175K

Overall Cust. Sat (Avg) 7.9 8.2 7.3

Access Mode
Walk 

(61%)

Walk 

(92%)

Walk 

(43%)

Egress Mode
NY Waterway 

Bus (70%)

NY Waterway 

Bus (82%)

NY Waterway 

Bus (82%)

Edgewater, Lincoln Harbor, Hoboken 14th St to 39th St.

NY Waterway - AM Peak Inbound (Tues, 8/13)

Edgewater

Lincoln Harbor

Hoboken 
14th St.

West 39th St.

NOTE: According to NY Waterway, the 149 capacity boats  have a max capacity of 299 when the top level is open.

NY Terminals

NJ Terminals

# of boats 

operating

Directions of 

service



3030

Pier 11

WFC

Hoboken Terminal to WFC, Pier 11

BillyBey - AM Peak Inbound (Wed, 8/14)

Hoboken 
Terminal

8 Min

149 Capacity

Hobo NJT 

to Pier 11

Hobo NJT 

to WFC

Ridership 1204 784

Responses 531 395

Gender

Male 56% 60%

Female 44% 40%

Age (Avg) 45.4 43.5

Race (Top 2)/Ethnicity

White 87% 86%

Asian/Pacific Islander 5% 8%

Hispanic 7% 7%

Household Income (Avg) $ 197K $ 218K

Overall Cust. Sat (Avg) 6.7 7.6

Access Mode
NJ Transit 

Rail (65%)

NJ Transit 

Rail (63%)

Egress Mode
Walk 

(100%)

Walk 

(96%)

NOTE: According to NY Waterway, the 149 capacity boats  have a max capacity of 299 when the top level is open.

NY Terminals

NJ Terminals

# of boats 

operating

Directions of 

service




